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D E FIN IN G  YO U R N O N PRO FIT 

STR ATEGY FO R AWARE N E SS 

&  LO N G -TE RM G ROW TH

Despite nonprofit industry growth, the total amount of giving and donor support 

has increased by less than 1% over the last few years. To get your mission moving 

again, it's critical to solidify your brand in order defy the unpredictable.
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DEFINING YOUR NICHE BRAND

— What do you want your organization to be known for?

— Who do you enjoy serving the most? Why?

— What is keeping you from getting further clarity?

— Are there networks for these groups of advocates?

DISCOVERING YOUR 

NONPROFIT NICHE

— Being known for something specific is POWERFUL.

— It helps you stand out from what everyone else is doing.

— Perceived as the expert = you can ask for more funding!

— Your marketing strategy becomes super clear.

WHY DO I NEED A 

NICHE APPROACH?



W E  D O  N O T  N E E D  M A G I C  T O  C H A N G E  T H E  W O R L D ,  W E  C A R R Y  A L L  T H E  P O W E R  W E 

N E E D  I N S I D E  O U R S E LV E S  A L R E A D Y :  W E  H AV E  T H E  P O W E R  T O  I M A G I N E  B E T T E R .

- J . K .  R O W L I N G  -

C O N N E C T I O N G I V I N G  B A C K L E A D E R S H I P R E S P O N S I B I L I T Y W I S D O M

A C C O U N TA B I L I T Y C O U R A G E G R A C E L E A R N I N G

A C H I E V E M E N T C R E AT I V I T Y G R AT I T U D E L E G A C Y

A D A P TA B I L I T Y C U R I O S I T Y G R O W T H L E I S U R E

A D V E N T U R E D I G N I T Y H E A LT H L O V E

A U T H E N T I C I T Y D I V E R S I T Y H O M E L O YA LT Y

B A L A N C E E C O - F R I E N D LY H O N E S T Y N AT U R E

B E A U T Y E F F I C I E N C Y H O P E O P E N N N E S S

B E I N G  T H E  B E S T E M P O W E R M E N T H U M O R O P T I M I S M

B E L O N G I N G E Q U A L I T Y I N D E P E N D E N C E P A R E N T I N G

C A R I N G E T H I C S I N I T I AT I V E P AT I E N C E

C O L L A B O R AT I O N F A I T H I N T U I T I O N P E A C E

C O M M I T M E N T F A M I LY J O Y P R I D E

C O M M U N I T Y F R E E D O M J U S T I C E R E L I A B I L I T Y

C O M P A S S I O N F R I E N D S H I P K I N D N E S S R E S O U R C E F U L

C O N F I D E N C E F U N K N O W L E D G E R E S P E C T

R I S K-TA K I N G

S A F E T Y

S E L F - E X P R E S S I O N

S I M P L I C I T Y

S P I R I T U A L I T Y

S U C C E S S

T E A M W O R K

T R A D I T I O N

T R A N S P A R E N C Y

T R U S T

U N I Q U E N E S S

U S E F U L N E S S

V U L N E R A B I L I T Y

W E L L- B E I N G

W H O L E H E A R T E D
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CORE BRAND VALUES
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I  A L O N E  C A N N O T  C H A N G E  T H E  W O R L D ,  B U T  I  C A N  C A S T  A 

S T O N E  A C R O S S  T H E  WAT E R S  T O  C R E AT E  M A N Y  R I P P L E S .

-  M O T H E R  T E R E S A  -

C O U R A G E O U S E N T E R TA I N I N G L E A D E R R E S P O N S I B L E W I T T Y

A C C O U N TA B L E C R E AT I V E F A I T H F U L L I V E LY

A D A P TA B L E C U LT U R E D F E A R L E S S L O G I C A L

A LT R U I S T I C D A R I N G F O C U S E D L O YA L

A M B I T I O U S D E D I C AT E D F R I E N D LY N U R T U R I N G

B R A V E D E T E R M I N E D G E N E R O U S O P T I M I S T

B R I G H T D I L I G E N T H E A L E R O R G A N I Z E D

C A L C U L AT E D D I S C I P L I N E D H E A R T F E LT O R I G I N A L

C A R E G I V E R D Y N A M I C H E L P F U L P A S S I O N AT E

C H A R I S M AT I C E D G Y H O N E S T P AT I E N T

C H E E R F U L E D U C AT E D H U M B L E P O W E R F U L

C O M M I T T E D E F F I C I E N T I N F L U E N T I A L P R A C T I C A L

C O M P A S S I O N AT E E L E G A N T I N N O V AT I V E P R O F E S S I O N A L

C O N F I D E N T E M P AT H E T I C I N T U I T I V E P R O G R E S S I V E

C O N S E R V AT I V E E N C O U R A G I N G K I N D Q U I R K Y

C O O P E R AT I V E E N E R G E T I C K N W O L E D G A B L E R E B E L L I O U S

R O M A N T I C

S E L F L E S S

S E R I O U S

S I N C E R E

S T R AT E G I C

S T R O N G

S U P P O R T I V E

S Y M P AT H E T I C

T E N A C I O U S

T H O U G H T F U L

T R A D I T I O N A L

T R A N S F O R M AT I V E

T R U S T W O R T H Y

V I S I O N A R Y

W I S E

ADVOCATE BRAND PERCEPTION
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REACHING YOUR SUPPORTERS

D E F I N E  Y O U R  I D E A L  D O N O R S  A N D  A D V O C AT E S .  W H O  A R E  T H E Y  A N D  W H AT  D O  T H E Y  C A R E  A B O U T ?

W H AT  AT T R A C T S  Y O U R  S U P P O R T E R S  T O  Y O U R  O R G A N I Z AT I O N ?

W H AT  R E S O U R C E S  H A V E  Y O U  P R O V I D E D  T O  Y O U R  A D V O C AT E S ?



B R A N D  A W A R E N E S S O U R E A C H  P L A N N I N GD E F I N I N G  Y O U R  N O N P R O F I T  S T R AT E G Y

C R E AT I V E  D I R E C T I O N B Y   L A U R E N  M U T HS T U D I O  H U M A N K I N D :  N O N P R O F I T  D E S I G N  A G E N C Y

STRATEGIZING YOUR OUTREACH

W H AT  O R G A N I Z AT I O N S  D O  Y O U  L O O K  T O  F O R  I N S P I R AT I O N ?  W H Y ?  H O W  A R E  T H E Y  S U C C E E D I N G ?

W H AT  A R E  Y O U  S T R U G G L I N G  W I T H  M O S T  I N  Y O U R  C U R R E N T  O U T R E A C H ?  W H AT  I S  M I S S I N G ?

W H AT  I N S I G H T S  D O  Y O U R  C U R R E N T  A N A LY T I C S  P R O V I D E  A B O U T  Y O U R  M A R K E T I N G ?



B R A N D  A W A R E N E S S O U R E A C H  P L A N N I N GD E F I N I N G  Y O U R  N O N P R O F I T  S T R AT E G Y

C R E AT I V E  D I R E C T I O N B Y   L A U R E N  M U T HS T U D I O  H U M A N K I N D :  N O N P R O F I T  D E S I G N  A G E N C Y

OVERVIEW FOR FUNDING PLAN

G E N E R AT E  A  L I S T  O F  I D E A S  F O R  F U N D I N G P R I O R I T Y

N O T E S
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OVERVIEW FOR AWARENESS PLAN

G E N E R AT E  A  L I S T  O F  I D E A S  F O R  A W A R N E S S P R I O R I T Y

N O T E S
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COMMUNICATIONS PLANNING

B R A N D  S T R AT E G Y  &  A D V O C AT E S

B R A N D  V O I C E  &  M E S S A G I N G

C R E AT I V E  D I R E C T I O N

B R A N D  I D E N T I T Y  D E S I G N

M A R K E T I N G  C O L L AT E R A L

P H O T O G R A P H Y

V I D E O G R A P H Y

C O P Y W R I T I N G

W E B S I T E  S T R AT E G Y  &  W I R E F R A M I N G

W E B S I T E  D E S I G N  &  D E V E L O P M E N T

D O N AT I O N  P L AT F O R M

F U N D R A I S I N G  P L AT F O R M

S E A R C H  E N G I N E  O P T I M I Z AT I O N

N E W S L E T T E R  M A R K E T I N G

S O C I A L  C O N T E N T  C A L E N D A R

C A M P A I G N  P L A N N I N G



THANK YOU SO MUCH

INTERESTED IN WORKING TOGETHER OR LEARNING MORE ABOUT OUR SERVICES? LET'S 

GET IN TOUCH SO WE CAN DISCUSS NEXT BEST STEPS FOR YOUR NONPROFIT GROWTH.

FILL OUT THE CLIENT APPLICATION ON OUR WEBSITE

THANK YOU FOR SPENDING TIME WITH THIS WORKBOOK. WE 

REALLY HOPE YOU FOUND IT USEFUL & WOULD LOVE TO HELP 

YOU ACHIEVE YOUR BRANDING GOALS MOVING FORWARD.

WWW.STUDIOHUMANKIND.COM @STUDIOHUMANKIND LAUREN@STUDIOHUMANKIND.COM
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